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Unit Specification 
UCO30X – Social media marketing for a hair or beauty 
business 
Unit reference number: Y/507/5631 
 
Level: 3 
Guided Learning (GL) hours: 25 

 
Overview 
This unit is about social media marketing for a hair or beauty business. The unit will cover the 
importance of planning social media campaigns and targeting messages to specific audience groups.  

Learners will develop an understanding of how to use social media for promotional marketing within 
a hair or beauty business. They will be able to explain the benefits and drawbacks of using social 
media marketing and understand how it can be used by different parties and for promotion of a 
specific service.  

Learners will also develop knowledge of the upload opportunities offered by social media and how 
to identify and target key audience groups. 

 

Learning outcomes 
On completion of this unit, learners will: 

LO1 Understand the planning requirements for the use of social media marketing 

LO2 Understand how to use social media for effective promotional activity 

LO3 Explain how social media can be used for targeted marketing 
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Unit content 
LO1 Understand the planning requirements for the use of social media 
marketing 

Explain why it is important to produce a social media plan for marketing campaigns: 

Taught content  

Planning is crucial to social media campaigns – it ensures that the desired message is 
communicated as and when it is needed. A plan will: 
• Ensure the campaign is organised and on-track by allowing staff to look at the campaign plan 

to stay up-to-date 
• Planning social media marketing campaigns allow the business to consider the appropriate 

social media channel for each message and specific days and times while using the different 
channels to complement one another  

• A plan will also provide a campaign timeline – where a business can quantify the success of 
the campaign and the uses of different social media by seeing if profits or bookings peaked 
directly after specific social media use. This will allow for appropriate planning of future 
campaigns. For example, a student offer in a salon could be advertised at a weekend or 
evening when students are more likely to be browsing social media  

• Pre-planning social media campaigns saves a great deal of time. It means that the information 
can be posted immediately by any member of staff as the content has already been agreed 
and approved 

 

Explain the importance of agreeing a message that communicates the marketing 
proposition: 

Taught content  

• The message is the most important factor when planning a social media marketing campaign. 
It is imperative that the message is consistent and coherent across all aspects of social media 

• An inconsistent message can cause confusion and create an unprofessional image of a 
business. All members of staff must be aware of the specific details of the marketing 
proposition and communicate it consistently, both when using social media and when 
communicating via other means, including in a face-to-face environment. This will allow for 
the business to ensure the correct message is communicated at all times 
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Describe the significance of choosing the correct social media channel for marketing 
activity: 

Taught content  

• It is vital that the correct social media channel is chosen and planned for each communication. 
Social media allows for a variety of different upload options which make for a rounded 
campaign. The social media channels listed have the following upload opportunities: 

- Facebook will allow businesses, groups or individuals to communicate posts of any 
length as well as sharing photographs, videos, web links and documents 

- Twitter allows businesses to tweet short sharp messages up to 140 characters in 
length. These can be combined with links or photographs also but would not be 
appropriate for complicated offers or long service descriptions 

- Instagram can be used for photo uploads with a description 

- Youtube can be used by a hair or beauty business to post videos with descriptions 

• Each channel will also have a different target audience. It will be up to the business to 
research which audience lies where and ensure that posts are appropriate for the audience of 
the chosen channel 
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LO2 Understand how to use social media for effective promotional activity 

Explain the benefits of using social media as part of an effective marketing campaign: 

Taught content  

Learners must be able to identify the main benefits of using social media, including; 
• Cost – social media is free to use making it an incredibly cost-effective form of marketing. The 

only outlay is staff time to plan, administer and complete the communications 
• Audience reach – social media can help businesses to reach a wide audience. Once a 

communication has been posted on a site and seen by the followers, it can then be shared, 
retweeted or reposted allowing for even more viewing possibilities as the followers of the 
people sharing are then able to see the communication even if they don’t directly follow the 
business themselves; this can result in new customers 

• Speed – it is very quick to post on social media, especially if you have pre-planned the content 
of communications 

• Customer relations – social media allows for customers to feed back to businesses and ask 
questions with very quick response times, this improves the customer relationship 

 

Describe how social media can be used to promote a specific hair or beauty service: 

Taught content  

Promoting a specific service is vital for any hair or beauty business using social media. Learners 
must understand: 
• How social media can be used to promote a service  
• How different social media channels can promote specific services in a variety of ways 
• How a service can be promoted visually, businesses can upload images or videos to social 

media to give customers an insight into the service they are trying to promote.  
• How hair and beauty businesses can use text to market the services, outlining the important 

factors including, price, availability and descriptions of the service 
• The importance of giving the customers an action, whether this is a link to the website of the 

business where they can find more information or the phone number or e-mail address which 
will allow them to either book the service or find out further information 

• How sharing customer testimonials is perfect for promoting a specific service as customers 
like hearing from others who have experienced the service first hand  
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Describe the drawbacks of using social media for promotional activity: 

Taught content  

While social media has many benefits, it is also important for learners to understand the 
drawbacks and risks of using social media for marketing purposes. Learners must know: 
• Social media profiles used by companies to portray the company image and brand at all times. 

Appropriate language, tone and content should be used at all times to create a professional 
image of the business. Should these not be used, the business could create an unprofessional 
or inconsistent image which could result in the loss of customers 

• Social media is an open forum for people to express their opinions – both good and bad 
• Negative comments and feedback left on social media can be viewed or shared by anyone 

very quickly resulting in harmful publicity to a business 
• The importance of keeping consistency when using social media for marketing purposes – 

should different information be communicated through different channels or at different 
times customers could become confused about the promotion and not understand fully what 
is being offered to them 

• If social media campaign plans are not in place or followed correctly this could result in 
communications being contradictory or misunderstood 

• A drawback of social media could be lack of use – if social media is not regularly checked and 
updated queries from customers could be missed  

 

Explain how social media can be used by businesses, individuals or groups: 

Taught content  

Learners must understand that social media can be used by the following demographics and why 
it is necessary for the correct profile type to be chosen.  
• Businesses 

- The most likely form of social media for a hair and beauty business when using 
Facebook would be a company or business page. This would allow people to like or 
follow the page for updates from them. When using a company profile, businesses 
can then post communications in their business name rather than that of a specific 
individual which can sometimes look unprofessional if related to business matters. 
Some social media channels do not differentiate between individual and business so 
just a generic profile would be created using the business name, such as on Twitter or 
Instagram 

• Individuals 
- Personal Facebook profiles can be used by individuals where they have friends as 

opposed to likes – these are not generally used by businesses as they do not allow for 
such in depth analysis or professionalism of image and brand 

• Groups 
- Facebook groups can also be set up for use by groups of people to share information 

or take part in discussions and communicate with more than one person at once. 
Groups can be set to various accessibility levels from open groups where anyone can 
join without approval to secret groups where members have to be approved and 
groups cannot be searched for 
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Explain how social media can be used to advertise various promotions: 

Taught content  

Learners must be able to identify how social media can be used to promote special offers.  
• Businesses can advertise deals being offered by them on any form of social media, through a 

post, tweet, photo or link with details 
• Promotions such as discounted treatments or two for the price of one if booked by a certain 

time are easily promoted via social media.  
• ‘Followers’ can be provided with a specific code to quote when booking, there could be 

different ones for each social media channel or one for all – this allows businesses to equate 
the success of using social media as a whole or evaluate which channel has been most 
successful for promotions  

• Businesses can advertise any special offer via social media, it has no restraints and allows 
them to be creative and detailed with promotions. For example, pick three treatments for £30 
then insert a list of services for their audience to choose from, or if they know they have a 
quiet day with few bookings they could add a promotion for a short time or specific day such 
as a 'ten pound Tuesday' or similar 

• Social media can also be used for competitions for customers to win a service. Entries can 
help with communication reach as they can use tools such as retweets or photo sharing to 
enter a competition. Some social media platforms have strict competition rules, for example 
Facebook is changing constantly and should be checked before any competition is advertised 
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LO3 Explain how social media can be used for targeted marketing 

Explain how social media can be used for targeted marketing: 

Taught content  

Social media is a brilliant tool for targeted marketing as it allows businesses to communicate to 
different demographics. Learners must understand: 
• Social media channels attract different audiences and businesses can analyse their followers 

on the different sites to target communications accordingly 
• By their nature, different sites will appeal to different age groups. For example, a salon may 

choose to use Instagram to promote a student offer if they have a younger following on this 
site. Or they may promote a limited time offer on Facebook if they know this site has the most 
visits as there would be a higher chance of this being seen. 

• Facebook is the most popular social media site and has the most flexible upload opportunities 
for businesses. Facebook Insights allow users to see who follows them in terms of age groups, 
gender and geographical location. Social media users can also see which days their page had 
the most visits. This will allow businesses to ensure their promotions reach the right people at 
the right time 

• Analytics are also available on other social media sites where the business can identify the 
most popular posts and see interactions with their audiences. For example Twitter analytics 
allow you to compare your activity on a monthly basis, allowing you to see how effective your 
tweets have been in comparison to a previous month. Although it may take a little time, this 
will allow businesses to experiment with different times and days of the week and see if their 
reach increases 

 

Describe how to identify target customers: 

Taught content 

Learners must understand that hair and beauty salons will have a specific target audience for 
social media marketing. The benefit of social media is that all the people who follow or like the 
site of the business have chosen to, making for a captive audience instantly as they have opted to 
view your posts. Learners must: 
• Be able to explain how to identify who a service should be marketed to in order to use social 

media effectively  
• Explain how different services will appeal to different people, this should be outlined in the 

social media marketing campaign plan at the beginning of the promotion  
• Give examples of services that may only appeal to specific demographics of people – for 

example; student offers, pregnancy services, bridal offers or barbering  
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Assessment requirements 
Learners must complete the assessment requirements related to this unit. 

Learners must produce a portfolio of evidence which contains assessed evidence covering all the 
assessment criteria in this unit. 
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Assessment criteria 
In order to pass this unit, learners must achieve all pass criteria. The pass criteria relate to the 
proficient demonstration of skills and knowledge. 

Learning outcome 
The learner must: 

Pass 
The learner can: 

LO1 Understand 
the planning 
requirements for 
the use of social 
media marketing 

P1 Explain why it is important to produce a social media plan for marketing campaigns 

P2 Explain the importance of agreeing a message that communicates the marketing 
proposition 

P3 Describe the significance of choosing the correct social media channel for 
marketing activity 

LO2 Understand 
how to use social 
media for effective 
promotional 
activity 

P4 Explain the benefits of using social media as part of an effective marketing 
campaign 

P5 Describe how social media can be used to promote a specific hair or beauty service 

P6 Describe the drawbacks of using social media for promotional activity 

P7 Explain how social media can be used by businesses, individuals or groups 

P8 Explain how social media can be used to advertise various promotions 

LO3 Explain how 
social media can be 
used for targeted 
marketing 

P9 Explain how social media can be used for targeted marketing 

P10 Describe how to identify target customers 
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Resources 
The special resources required for this unit are use of a computer and internet access.  

 

 

Delivery guidance 
Teachers are encouraged to use innovative, practical and engaging delivery methods to enhance the 
learning experience.  

Learners may benefit from: 

• Meaningful employer engagement so they relate what is being learned to the real world of work 
and to help them understand the service requirements of specific audiences 

• Researching the use of social media by businesses of a similar nature 
• Accessing the internet and exploring the various social media channels available to businesses  
• Using interactive information and technology, systems and hardware so they can learn about 

concepts and theories.  
 

 

Links with other units 
UCO31X Planning and implementing promotional activities 

Learners will be able to apply knowledge of planning and implementing promotional activities to 
enhance a planned activity/promotional event. 
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Version Issue Date Changes Role 

V7.0 01/08/2022 Specification template and branding 
updated. 

Product and Regulation 
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